
 
 
 
 
 

 
Social Media Marketing WhitePaperSource.com Page 17 of 26 
Industry Report © 2009 Michael A. Stelzner 
 
 

Reduced my overall marketing 
expenses 
 
The only financial cost of social 
media marketing is the time it 
takes to gain success.  However, a 
significant percent of participants 
strongly agreed that overall 
marketing costs dropped when 
social media marketing was 
implemented. 
 
Sole proprietors were more likely 
than others to see reductions in 
marketing costs when using social 
media marketing. 

 

 
Helped us rise in the search 
rankings 
 
Improved search engine rankings 
were most prevalent among those 
who've been using social media for 
years, with nearly 80% reporting a 
rise (and most reporting a strong 
improvement).   
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Increased my 
traffic/subscribers/opt-in list 
 
At least 2 in 3 participants found 
that increased traffic occurred with 
as little as 6 hours a week invested 
in social media marketing.  And 
those who have been doing this for 
years reported even better results. 
  
Owners of small businesses (2 to 
100 employees) were more likely 
than others to report benefits 
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Commonly used social media tools 
 

 
 
By a long shot, Twitter, blogs, LinkedIn and Facebook were the top four social media 
tools used by marketers, with Twitter leading the pack.  All the other social media tools 
paled in comparison to these top four. 
 
Owners of small businesses were more likely to use LinkedIn than employees working 
for a corporation.  Another interesting finding was that men were significantly more 
likely to use YouTube or other video marketing than women (52.4% of all men compared 
to only 31.7% of women).   
 
A close examination of which tools experienced social media marketers are using 
compared to those just getting underway provides further insight.   
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Just getting started 
 
For those just getting underway 
with social media marketing, 
LinkedIn is ranked as their 
number-two choice, pushing 
blogging down one notch. 

 
Been doing this for a few months 
 
Facebook jumps up to second 
place for marketers who have been 
using social media for a few 
months.  Additionally, even more 
of these folks use Twitter. 
  

Been doing this for years 
 
Twitter is used by 94% of 
marketers who have been using 
social media for years, followed 
closely by blogs. 
 
This group is also a major 
proponent of video, significantly 
more so than others. 
 

 

Small vs. great time commitment  
 
This chart shows where those 
putting in the least time are 
investing versus those putting in 
the most time. 
 
Note that a significant 61% of those 
investing more than 20 hours per 
weeks are using social 
bookmarking sites. 
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What tools do marketers use based on their weekly hourly investment in social 
media 
 
This chart breaks down social media marketers by the hours they spend using social 
media and provides a quick comparison of what percent use what social media tools.  
For example, among those spending 20+ hours with social media, 99 percent use 
Twitter and 89 percent use blogs. 
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Social media tools people want to learn 
more about 
 

 
 
 
We asked marketers which social media tools they most want to learn more about.  
Social bookmarking sites slightly edged out Twitter for the number-one slot.  A four-
way tie for third place occurred between LinkedIn, StumbleUpon, Facebook and 
Digg/Reddit/Mixx. 
 
Small businesses owners were much more interested in understanding social 
bookmarking sites than other groups.  In addition, those over the age of 40 were much 
more interested in learning about Twitter than their younger marketing cohorts. 
 
Those investing 16 or more hours per week were most interested in learning about 
FriendFeed and those investing less than 6 hours a week were most interested in 
learning about Twitter. 
 
Clearly a lot of people want to learn how to use the many social media tools available.  
What follows are tools marketers are interested in based on how they've been doing 
social media marketing. 
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Just getting started 
 
For those just getting underway, 
understanding Twitter tops the list. 

 
Been doing this for a few months 
 
Understanding Twitter remains 
important for marketers who've 
been doing social media marketing 
for a few months.  However, social 
bookmarking sites top the interest 
list for these professionals. 
 

 

Been doing this for years 
 
The pros are most interested in 
understanding FriendFeed, 
StumbleUpon and social 
bookmarking sites. 
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Survey participant demographics 
 
We largely leveraged social media to find participants for our survey.  We started with a 
post on Twitter on January 9, 2009.  It simply said, "Take the 2009 Social Media 
Marketing Industry Survey. Participants get free copy" and included a link to the survey.  
The message was reposted hundreds of times by other marketers.  In addition, many 
people posted links to the survey on Facebook and on their blogs.  Finally, a list of 
about 2500 marketers was emailed and asked to take the survey.  After a total of ten 
days, we closed the survey with 880 participants. 
 
Here are the demographic breakdowns: 
 
Survey participants  
 
Most people who took the survey were 
small business owners (70%), followed by 
employees working at a company (26%).  
Among small business owners, seven of 
ten were sole proprietors, such as 
freelancers or consultants, representing 
nearly half of all survey participants. 

 

 
Age of participants 
 
Most survey participants (78.1%) were 
between the ages of 30 and 59.  The 
median age was 40 to 49. 
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Gender 
 
Females edged out males, representing 
56% of all participants. 

 
  
 

http://twitter.com/home/?status=RT:+@mike_stelzner+Social+Media+Marketing+Industry+Report+(Free,+must+read)+http://cli.gs/QYEpY2+%23smreport
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About Michael A. Stelzner 
 
MarketingSherpa calls Michael the grandfather of white papers.  
He has written more than 130 for many of the world's most 
recognized companies, including Microsoft, Dow Jones, FedEx, 
Motorola, Monster, Hewlett-Packard and SAP.  
 
Michael is also the author of the bestselling book, Writing 
White Papers: How to Capture Readers and Keep Them 
Engaged.  His work is used as required reading at major 
universities such as MIT and Johns Hopkins. 
 
He is also the executive editor of the 20,000-reader 
WhitePaperSource Newsletter, a monthly publication dedicated 
to helping writers and marketing professionals master the art 
of white papers.  Michael also founded WhitePaperSource.com, 
the first and only portal dedicated to the topic of white papers. 
 
Michael has written a number of articles on social media, including: 
 

• How to Use Twitter to Grow Your Business (Copyblogger)  
• The Dark Side of Twitter: What Businesses Need to Know (MarketingProfs)  

 
 
Follow Michael on Twitter at http://twitter.com/mike_stelzner 
 
Email: mike@whitepapersource.com  

http://www.copyblogger.com/grow-business-twitter/
http://www.marketingprofs.com/9/dark-side-of-twitter-what-businesses-need-to-know-stelzner.asp
http://www.twitter.com/Mike_Stelzner
mailto:mike@whitepapersource.com



